
The Market
µ—Èß·µà∂◊Õ°”‡π‘¥„πªï 1998 BSC ‡µ‘∫‚µÕ¬à“ß‰¡àÀ¬ÿ¥¬—Èß ∑—Èß¥â“π°“√¢¬“¬ “¬º≈‘µ¿—≥±å ·≈–°“√‡µ‘∫‚µ„π à«π·∫àßµ≈“¥¢Õß

º≈‘µ¿—≥±å ªí®®ÿ∫—π BSC º≈‘µ ‘π§â“À≈“¬À¡«¥ §◊Õ ‡ ◊ÈÕºâ“ µ√’¿“¬„µâ brand BSC ·≈– BSC Wearever, ‡ ◊ÈÕºâ“∫ÿ√ÿ… BSC EX, ‡ ◊ÈÕºâ“

«—¬√ÿàπ BSC 2001, ‡ ◊ÈÕºâ“°’Ã“ BSC Active, ‡§√◊ËÕß ”Õ“ß Arty Professional by BSC ·≈– BSC Pure Care, ™ÿ¥‡¥Á°, °√–‡ªÜ“, √Õß‡∑â“,

™ÿ¥™—Èπ„π™“¬, ™ÿ¥™—Èπ„π µ√’ ,™ÿ¥«à“¬πÈ”,ºâ“¢πÀπŸ ·≈–º≈‘µ¿—≥±å∑’Ë„™â„π§√—«‡√◊Õπ

BSC ¡’®ÿ¥®”Àπà“¬„πª√–‡∑»∑—Ë«∑ÿ°¿“§ ·≈–‰¥â¢¬“¬µ≈“¥‰ª¬—ßª√–‡∑» ‘ß§‚ª√å ·≈–ª√–‡∑»Õ‘À√à“π ·≈–¡’§«“¡¡ÿàßÀ¡“¬®–

¢¬“¬µ≈“¥∑—Èß„πª√–‡∑»·≈–µà“ßª√–‡∑»Õ¬à“ßµàÕ‡π◊ËÕß

Commitment
BSC ¡ÿàß‡πâπ„Àâ√Ÿª·∫∫ ‘π§â“∑—π ¡—¬ §ÿ≥¿“æ¥’ ‡æ◊ËÕ„ÀâºŸâ´◊ÈÕ‰¥âº≈‘µ¿—≥±å∑’Ë§ÿâ¡§à“‡°‘π√“§“

BSC ‡ªìπ Brand ∑’Ë¡ÿàß πÕß≈Ÿ°§â“Àπÿà¡ -  “« „π°≈ÿà¡«—¬∑”ß“π ¡’§«“¡À≈“°À≈“¬„π°“√¥”‡π‘π™’«‘µ ·≈–§“¥À«—ß«à“ BSC ®–

‡µ‘∫‚µ‡§’¬ß§Ÿà‰ª°—∫°≈ÿà¡∫ÿ§§≈‡À≈à“π’È „π¢≥–‡¥’¬«°—π°Á‰¡àÀ¬ÿ¥¬—Èß∑’Ë®–»÷°…“·≈–æ—≤π“ ‘π§â“‡æ◊ËÕµÕ∫ πÕß°≈ÿà¡≈Ÿ°§â“√ÿàπ„À¡àµàÕ‰ª

§ÿ≥¿“æ √Ÿª·∫∫ ‘π§â“ °“√æ—≤π“Õ¬à“ß‰¡àÀ¬ÿ¥¬—Èß ·≈–°“√∫√‘°“√∑’Ë¥’‡¬’Ë¬¡¬—ß§ß‡ªìπÀ—«„® ”§—≠‡æ◊ËÕ πÕßµÕ∫§«“¡µâÕß°“√¢Õß

≈Ÿ°§â“·≈– BSC ¬—ß§ß¬÷¥∂◊Õ‡ªìπª√—™≠“°“√∑”ß“πÕ¬à“ß‡Àπ’¬«·πàπ

Promotion
‡æ◊ËÕ„Àâ BSC Brand ‡ªìπ∑’Ë√Ÿâ®—°°«â“ß¢«“ß¬‘Ëß¢÷Èπ ·≈– √â“ß§«“¡¡—Ëπ„®„Àâ°—∫≈Ÿ°§â“∑’Ë¡’Õ¬Ÿà„πªí®®ÿ∫—π BSC ∑”°“√ª√–™“ —¡æ—π∏åÕ¬à“ß

µàÕ‡π◊ËÕß „π√Ÿª·∫∫¢Õß Corporate Image ¥â«¬°“√ π—∫ πÿπ°“√ª√–°«¥π“ß “«‰∑¬¬ÿ§„À¡à °“√ª√–°«¥ Elite Model Thailand ·≈–

°“√‚¶…≥“ºà“π ◊ËÕµà“ßÊ ∑’Ë¡’§ÿ≥¿“æ∑—ÈßÀπ—ß ◊Õæ‘¡æå ‚∑√∑—»πå ·≈–·¡°°“ ’́π™—Èππ”µà“ßÊ °‘®°√√¡ àß‡ √‘¡°“√¢“¬µà“ßÊ ·≈–‚ª√·°√¡

 – ¡¬Õ¥´◊ÈÕ√«¡„π∑ÿ°À¡«¥ ‘π§â“ BSC ‡æ◊ËÕ·π–π”„Àâ≈Ÿ°§â“ BSC ‰¥â√Ÿâ®—° ‘π§â“µà“ßÊ ¢Õß BSC À≈“°À≈“¬¡“°¢÷Èπ

„πªï 2004 π’È BSC ®–‡æ‘Ë¡°“√ Promotion  ‘π§â“„π¿“æ√«¡¡“°¢÷Èπ ‚¥¬®–®—¥æ◊Èπ∑’Ë¢“¬√«¡∑ÿ°º≈‘µ¿—≥±å„πÀâ“ß √√æ ‘π§â“

™—Èππ”„π°√ÿß‡∑æœ ·≈–µà“ß®—ßÀ«—¥ ´÷Ëß¡’º≈‘µ¿—≥±å BSC ®”Àπà“¬Õ¬Ÿà §«∫§Ÿà°—∫√“¬°“√™‘ß‚™§„À≠à

‡æ◊ËÕ πÕßπ‚¬∫“¬¢Õß√—∞∫“≈∑’Ë®– àß‡ √‘¡„Àâ ‘π§â“‰∑¬∑’Ë¡’µ√“ ‘π§â“‡ªìπ¢Õßµπ‡Õß‡ªìπ∑’Ë√Ÿâ®—°„πµ≈“¥µà“ßª√–‡∑» ·≈–„Àâ ‘π§â“

Namebrand ¡’‚Õ°“ ¢¬“¬µ≈“¥‰ªµà“ßª√–‡∑»‰¥â¡“°°«à“∑’Ë‡ªìπÕ¬Ÿà„πªí®®ÿ∫—π µ“¡‚§√ß°“√ çBangkok Fashion Cityç ´÷Ëß‡√‘Ë¡µâπ„π

ªï 2004 BSC ‰¥â‡ªìπÀπ÷Ëß„π°≈ÿà¡ ‘π§â“°≈ÿà¡·√°∑’Ë®–‰¥â√à«¡°—∫¿“§√—∞∫“≈„π‚§√ß°“√π’È ‚¥¬√à«¡°—∫ ‘π§â“ Namebrand Õ◊ËπÊ „πß“π

Bangkok Fashion City Extravaganza 2004 „π‡¥◊Õπ°ÿ¡¿“æ—π∏å ´÷Ëß®–¡’°“√ª√–™“ —¡æ—π∏å‚¥¬ ◊ËÕµà“ßª√–‡∑»∑—Ë«‚≈° ·≈–‚§√ß°“√µàÕ

‡π◊ËÕß∑—Èß„π√–¬– —Èπ·≈–√–¬–¬“« ‡™àπ °“√®—¥· ¥ß ‘π§â“„πµà“ßª√–‡∑» ·≈–Õ◊ËπÊ ∑—Èßπ’È®–∑”„Àâ BSC ¢¬“¬µ≈“¥‰ª„πµà“ßª√–‡∑»‰¥â

√«¥‡√Á«¬‘Ëß¢÷Èπ

BSC
º≈‘µ¿—≥±å BSC
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ª√—™≠“ ¥√.‡∑’¬¡ ‚™§«—≤π“
 ™’«‘µ°“√»÷°…“µà“ß®“°™’«‘µ°“√∑”ß“π

√“¬ß“πª√–®”ªï 2546
>> ‡√“ √√§å √â“ß§«“¡ ÿ¢·≈–§«“¡ «¬ß“¡‡æ◊ËÕª«ß™π



The Market
Since its establishment in 1998, BSC has grown consistently, expanding its product lines and product market share.

Currently, BSC is the manufacturer of many product categories:ladiesû wear under the BSC brand and BSC Wearever, BSC
EX menûs wear, BSC 2001 teen wear, BSC Active sports wear, Arty Professional by BSC cosmetics, and BSC Pure Care,
including childrenûs wear, handbags, footwear, menûs underwear, lingerie, swimwear, towels, linen and household products.

BSC has nationwide points of sale in all regions, and has expanded its market to Singapore and Iran and is
constantly aiming to expand its market domestically and internationally.

Commitment
BSC aims for modern and trendy product design and good product quality in order to give consumers the best

value for price.
BSC is a brand that aims to serve young working consumers with a variety of lifestyles. It is expected that BSC will

grow side by side with those target consumers, and in the meantime, will carry on its research and development continuously
to respond to the needs of the new generations to come.

Quality, product design, constant product development and excellent service are key attributes in the response to
consumer needs, which BSC upholds as our unfailing corporate philosophy.

Promotion
In order to make the BSC brand wider known and give more confidence to its current customers, BSC has regularly

undertaken publicity and advertising campaigns appropriate to the corporate image, by sponsoring the newera Miss Thailand
Pageant, the Elite Model Thailand Contest and advertising in the media of newspapers, television and leading Fashion
magazines, as well as a variety of sale promotions and accumulated sales campaigns under all BSC product categories, with
the aim of exposing BSC products to more consumer awareness.

In 2004, BSC is looking to increase its overall product promotion by setting up central displays to sell the full range
products at leading department stores that already carry BSC in Bangkok and upcountry, in conjunction with campaigns for
winning big prizes.

In response to the governmentûs policy to promote national brand name products on the international market and
to give a better opportunity to national brand name products to expand in the international market, under the Bangkok
Fashion City Campaign, which was launched in early 2004, BSC is among the pioneer products that have joined hands with
the Government in this campaign by displaying its brand name products at the Bangkok Fashion City Extravaganza 2004
which was held in February. The campaign was widely also be covered and publicized by the foreign media, together with
ongoing short-term and long-term campaigns, such as overseas trade fairs and exhibitions, etc. These will expedite BSCûs
expansion into overseas markets.
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Dr.Thiam Chokwatanaûs Philosophy :

Life at school is not the same as life at work.

ANNUAL REPORT2003
>> We make people happy and beautiful.




