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√“¬ß“πª√–®”ªï 2546
>> ‡√“ √√§å √â“ß§«“¡ ÿ¢·≈–§«“¡ «¬ß“¡‡æ◊ËÕª«ß™π

‡§√◊Õ Àæ—≤πå„π∞“π–ºŸâº≈‘µ·≈–®”Àπà“¬ ‘π§â“Õÿª‚¿§∫√‘‚¿§√“¬„À≠à√“¬Àπ÷Ëß¢Õßª√–‡∑»‰∑¬ ‡™◊ËÕ¡—Ëπ«à“·π«∑“ß ”§—≠∑’Ë®–™à«¬

„Àâ‡°‘¥°“√‰À≈‡¢â“¢Õß‡ß‘πµ√“µà“ßª√–‡∑»‡æ‘Ë¡¢÷Èπ §◊Õ °“√∑’ËºŸâª√–°Õ∫°“√§π‰∑¬À—π¡“ àß‡ √‘¡°“√º≈‘µ ‡æ◊ËÕ°“√ àßÕÕ°„Àâ¡“°¢÷Èπ ´÷Ëß®–

 “¡“√∂°Ÿâ«‘°ƒµ°“√≥å∑“ß‡»√…∞°‘®¢Õß‰∑¬‰¥â ¥—ßπ—Èπ ‡§√◊Õ Àæ—≤πå®÷ß‰¥âª√—∫°≈¬ÿ∑∏°“√µ≈“¥ ‚¥¬‡πâπ°≈ÿà¡µ≈“¥µà“ßª√–‡∑»„Àâ¡“°¢÷Èπ

·∑π∑’Ë®–‡πâπ°“√º≈‘µ‡æ◊ËÕ®”Àπà“¬„πª√–‡∑»‡∑à“π—Èπ

™à«ßª≈“¬ªï 2540 ‡§√◊Õ Àæ—≤πå‰¥â¥”‡π‘π°“√ àß‡ √‘¡°“√ àßÕÕ° ‘π§â“„π‡§√◊Õ¥â«¬°“√®—¥ß“π Saha Group Exportû98 ‚¥¬

‰¥â√—∫°“√ π—∫ πÿπ®“°°√¡ àß‡ √‘¡°“√ àßÕÕ° °√–∑√«ßæ“≥‘™¬å·≈–‰¥â‡™‘≠ºŸâπ”‡¢â“ ‘π§â“®“°µà“ßª√–‡∑»√à«¡ß“π°«à“ 1,000 √“¬  àßº≈„Àâ

‡§√◊Õ Àæ—≤πå¢¬“¬µ≈“¥ àßÕÕ°‰¥â√«¥‡√Á«¢÷Èπ ¥â«¬‡Àµÿπ’È®÷ß “πµàÕπ‚¬∫“¬ àß‡ √‘¡ ‘π§â“ àßÕÕ°Õ¬à“ßµàÕ‡π◊ËÕß∑ÿ°ªï ‡æ◊ËÕ¢¬“¬µ≈“¥·≈–

‡æ‘Ë¡ª√‘¡“≥°“√ àßÕÕ°  àß‡ √‘¡°“√§â“°“√≈ß∑ÿπ ∑—Èß¿“¬„πª√–‡∑»·≈–µà“ßª√–‡∑» Õ’°∑—Èß‰¥â· ¥ß§«“¡·¢Áß·°√àß·≈–»—°¬¿“æ¢Õß

‡§√◊Õ Àæ—≤πå∂÷ß§«“¡‡ªìπºŸâπ”„π°“√º≈‘µ·≈–®”Àπà“¬ ‘π§â“Õÿª‚¿§∫√‘‚¿§·∫∫§√∫«ß®√  “¡“√∂ πÕßµÕ∫§«“¡µâÕß°“√„π°“√‡≈◊Õ°´◊ÈÕ

 ‘π§â“¢ÕßºŸâ∫√‘‚¿§™“«‰∑¬·≈–ºŸâπ”‡¢â“®“°µà“ßª√–‡∑»‰¥âÕ¬à“ß§√∫∂â«π

°≈ÿà¡ ‘π§â“„π‡§√◊Õ Àæ—≤πå∑’Ëπ”¡“®—¥· ¥ß ª√–°Õ∫¥â«¬

1. ‡§√◊ËÕß ”Õ“ß

2. ‡§√◊ËÕß„™â¿“¬„π∫â“π

3. Õ“À“√·≈–‡§√◊ËÕß¥◊Ë¡

4.  ‘π§â“‡§√◊ËÕß„™â‰øøÑ“·≈–Õ‘‡≈Á§∑√Õπ‘§ å

5. ®—¥®”Àπà“¬·≈–¢π àß

6. ‡ ◊ÈÕºâ“

7. ‡§√◊ËÕßÀπ—ß

8. √Õß‡∑â“

9.  ‘Ëß∑Õ

10. ∫√‘°“√

11. ‡§√◊ËÕß°’Ã“

12. ‡∫Á¥‡µ≈Á¥

∫√‘…—∑ ‰Õ.´’.´’. Õ‘π‡µÕ√å‡π™—Ëπ·π≈ ®”°—¥ (¡À“™π) „π∞“π–ºŸâ®—¥®”Àπà“¬ ‘π§â“·ø™—Ëπ§√∫«ß®√„π‡§√◊Õ Àæ—≤πå‰¥âπ” ‘π§â“·≈–

‚§√ß°“√„À¡à∑’Ëπà“ π„®ÕÕ°· ¥ß‡ªìπª√–®”∑ÿ°ªï ‡æ◊ËÕ √â“ß§«“¡‡™◊ËÕ¡—Ëπ„Àâ°—∫°≈ÿà¡‡ªÑ“À¡“¬ °àÕππ” ‘π§â“À√◊Õ‚§√ß°“√π—ÈπÕÕ° Ÿàµ≈“¥

Saha Group Export & Trade Exhibition
ß“π Saha Group Export & Trade Exhibition

ª√—™≠“ ¥√.‡∑’¬¡ ‚™§«—≤π“
§π∑’Ë™Õ∫‚¬π§«“¡º‘¥„ÀâºŸâÕ◊Ëπ ‡ªìπ§π∑’Ë¬“°®–æ—≤π“„Àâ¥’‰¥â
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ANNUAL REPORT2003
>> We make people happy and beautiful.

As one of the largest manufacturers and distributors of consumer goods, Saha Group is convinced that a major way

of increasing the inflow of foreign currency is for Thai entrepreneurs to encourage more manufacturing for export, which will

help to ameliorate the current Thai economic crisis. With this view in mind, Saha Group has re-structured its marketing

strategies focusing more on overseas markets, instead of looking only to domestic markets.

In late 1997, Saha Group promoted the export of products manufactured by companies in its conglomerate by

organizing Saha Group Export û98, with the cooperation of Department of Export Promotion, Ministry of Commerce. More than

1,000 foreign buyer were invited to join in the event. As a result, Saha Group has been able to expand its export market more

quickly. With this view in mind, the export promotion policy was adopted and has been reorganized every year in order to

expand the market, increase export sales volume, promote domestic and international trade and investment, as well as

display the strength and potential of Saha Group as the leader in the full-scale manufacturing and sale of consumer goods.

Saha Group has been successful in responding to the needs of Thai consumers and foreign importers.

The product categories of Saha Group on display consist of:

1. Cosmetics

2. Household & Toiletries

3. Food and Beverage

4. Electrical and Electronic Appliances

5. Distribution and Logistics

6. Garments

7. Leather Goods

8. Footwear

9. Textiles

10. Services

11. Sporting Goods

12. Sundries

I.C.C. International Public Company Limited, as distributor of full-scale fashionable products in Saha Group, has

displayed its new, attractive products and campaigns in the Exhibition every year in order to win the confidence of its target

consumers before launching the products or campaigns on the market.

Dr.Thiam Chokwatanaûs Philosophy :
Itûs hard to cultivate a person who always puts the blame on others.




