We make people happy and beautiful
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The Happy Family
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St. Andrews, the I.C.C. quality product house brand, was launched in 1998 under the concept "Products for all in the family".
St. Andrews has become the brand with full range of products including women's wear (working, casual and teenager outfits), men's
wear, lady bags, foiletries, stuffed toys, and fowels. Their outlets have been confinuously extended to cover a large number of areas
in every part of the country.

2005 :

- St. Andrews infroduced fo the market a new product range "St. Andrews Baby" which were products for babies from new-
born to two-year toddlers. These included clothes, educational toys, bedding products and other accessories for babies with the belief
that children can learn and play with happiness through the things that are around them that lead to their physical and mental
development. The products are now available at four branches of the Mall Department Store, with a plan to expand its channel of
distribution in 2006.

- To help build up a progressive and intellectual society, St. Andrews also supports ‘The Dhamma Sawaddee", a religious
program on TV Channel 9 at 6:00 p.m. hosted by Sister Sansanee Sathiensoot of Sathien Dhamma Sathan.

The vision of 2006

Along with potential and a hard-working feam, St. Andrews intfends to develop products of quality with modern designs and
effective marketing activities. It also committed to reaching ifs tfarget groups through a variety of new methods, but af the same time
still holding on to the concept of animals, especially the St. Bernard dog as the logo in every product category. Channels of
distribution will also be expanded to respond to the needs of every target group, while various activities contributing to our society

and the country will be continuously undertaken.
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