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MAXIMUS JEANS 

MAXIMUS INNER WEAR 
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Dr.Thiam Chokwatana’s Philosophy : 

A series of corporate studies on the behaviour of Thai men 

carried out in 2006 onwards have shown there is an increasing 

awareness and demand for self-care products among new generation 

men. This is not only for clothing, but also for health and skin care 

which still projects masculinity. These findings have led to more 

extensive research covering 2000 target customers, with a view to 

developing products that will better respond to consumer needs.  

Maximus menûs products have been developed with the concept 

of çThe Power of Mané and have the logo    at the same time 

projecting the aura of a Roman warrior as enhancing masculinity.  

They were first launched at the 10
th
 Saha Group Export & Trade 

Exhibition in July 2006 under the multi products - multi channels 

marketing concept.  

The Maximus brand range consists of jean-style casual wear, 

underwear and toiletries, distributed via department store channels. 

Moreover, there are menûs wear and toiletry items including deodorant 

and skincare that are distributed via mass channels, such as chain 

stores and nationwide retailers. So this makes the Maximus brand 

accessible to various levels of target consumers, providing a variety of 

products at differing price levels. To add impact to customers, Maximus 

fragrance is used as a medium to communicate real man appeal.   

Maximusû initial marketing strategy during the launch period has 

focused on building up brand awareness via multiple mass media, such 

as television, newspapers, cinema and advertisements on air-

conditioned buses with the emphasis on brand image. Also included 

has been consumer sampling activities to introduce products in different 

zones in Bangkok and other provinces. This is intended to reach the 

brandûs target groups in order to stimulate product trials. 
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Dr.Thiam Chokwatana’s Philosophy : 

Knowledge is like a sword, the more you use it, the sharper it becomes. 




