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The Customer Relat ions Centre plays an 

important role in fostering good relations between the 

Company and its customers. It can be used to build a 

positive image and publicize products and events, so that 

customers receive accurate information and give feedback 

to the Company regarding their views and needs of the 

Companyûs products and services. This in turn can then 

be used to improve and develop product quality in 

accordance with respective needs. 

In recognition of its importance, the Company has 

organized three channels of communication, feedback, or 

inquiry to the Customer Relations Centre, as follows: 

1. Direct phone line : 0-2294-4999 

2. Business mail reply : available at the Companyûs  

    sales counters in stores  

    nationwide, and can be 

    posted without need of a  

    stamp 

3. Email  : services@icc.co.th 

In a situation when conditions are becoming 

potentially more competitive, the Customer Relations 

Centre should be committed to self development. It does 

so by both upgrading its services and building a positive 

attitude to win customersû hearts, at the same time as 

contributing increasingly to sales volume success, along 

with creating customer satisfaction at a higher level than 

expectations. Staff at the Customer Relations Centre will 

focus on a direct approach to customers through continual 

contact, always pro-actively asking for comments and 

feedback on products and services, whether it is positive 

or negative, rather than passively waiting to receive such 

feedback. Data obtained from customers will be used 

among various departments for further development and 

innovation, so as to be able to better serve customer 

needs. The centre will also act as a mediator in 

publicizing events and activities organized by the 

Company, such as promotions, new product launches, 

and sales promotional activities, etc.. 
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