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His & Her Plus Point
All-in—-one card

With compliment to our kind consumer nationwide fo our highest
quality products of the company, “His & Her Plus Point” member card
project is initiated to sincerely thank special consumers under
the supervision of Mr. Thamarat Chokwatana, Director and Executive
Vice President, I.C.C. Intemational Plc., with special privilege increasing
the value of shopping and more for very special customers.

The clear answer of this project is illustrated by Mr. Thamarat “point

privilege starts with one point for every 25 baht spending in every brand

product of the company. In addition, more bonuses on points will be
eamed when buying during promotion period for redemption of various
rewards selected exclusively for members without any expenses, and
for preferred rewards from the catalogs the company mailed to memiber
every year.”

As for those customers who are not inferested in product rewards
but are wiling fo help social charity, they are able fo donate His & Her
Plus Point for collective donations o various charitable organizations the
company supports. We volunteer to be a center for charity customers
need at their convenience.

“In addition, members will receive H & H Magazine every two



month for products update before anyone else, including special

promotion like an invitation fo exclusive events just for the members, and
fo any special occasion.”

Also, technology is utilized in communication to stay in fune with
customers. “We have SMS services for the update on promotion, points,
special events through cell phones, or points update, and reward
redemption through the website www.hisherpoint.com and 24-hour
His & Her Call Center at Tel. 0-2296-9900."

Our integral vision, which creates close relation among the
company and customers and response easily to customers’ lifestyle,
resutted in greater customer satisfaction over the past three years when
membership reached over one million members which is a great
success.

Nevertheless, Mr. Thamarat is moving on with the goal fo maximize
customers” satisfaction.

“The membership is expected to increase fo five milion within three
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years. As it is a dynamic and endless project, so it is set in advance with
the utiization of Radio Frequency Identification (RFID) in member cards.
The focus is on presentation of products, services, and promotion for
convenience, quickness, accuracy, and cost effectiveness with
Inferactive Muttimedia which precisely provides services and products
that meet memiber need and behavior.”

“The most important thing is to maximize the point value in a
discount of the next buy, including new channels for more convenience
and quicker reward redemption. Also, more special activities will be
organized to cover more lifestyle. The His & Her Newsletter will be
upgraded to H & H Magazine with more pages for more contents. In
addition fo fashion column which is more in depth, there will be column
on Traveling, Living, Healthy, and Beauty so as to meet the concept of
Guide to Smart and Successful Living for every customer need.”

All is to maximize customer satisfaction as if a family member of
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