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Customer Relations Center:

Under continued strong competition in business environment,
a key to success in business is to take every single feedback
seriously from customers, and fo build good relationship between
customers and organizations. I.C.C. International Plc., is well
aware of this vital basic for years. As a result, Customers Relation
Center has been established to serve as a way to coordinate
and to develop relationship between the company and customers.
This will enable the company to recognize and to understand
various customer needs, including any concerns about products
and other services to maximize customer satisfaction and to
develop products and services to satisfy all customer needs at

our best.

A Key to Success
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Presently, “Customer Relations Center” of I.C.C. Intermational Plc.
improves strategic plans to accommodate customers more
efficiently. The focus is on customer - oriented services instead of
passive services in taking customers’ comments. Telephone
interview is conducted for customer survey on products and
services. Customer feedback will be collaborated among
organizations of the company for a guideline in the development
and innovation to accommodate customer needs. Take the
telephone inferview with customers categorized in parent group
as an example. Most parent concern is on safety and healthy of
their kids. Taking into account the company policy on
environment care, Enfant products initiated the environmentally
friendly innovation on production of children’s wear from pure
natural bamboo fibers, which well create bacteria-free
environment that leaves no more nasty odors problem with
comfortable soft feeling, good airflow on a warm day, and quick dry.

I.C.C. Intemnational Plc. always values every single customer
feedback. Please communicate with our 24-hour Customer
Relations Center line at 0-2294-4999, or fill in the feedback form
available af our sales counters nationwide and mail fo us at our
expense or email us at services@icc.co.th.

Because customer feedback is always our value. fe





