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I Iove you Guy Laroche

"Guy Laroche”, a famous clothing

product from France, has been deeply
rooted among Thai consumers for over 24
years. Due to a greater variety of products,
Guy Laroche has been chosen as gifts on
many occasions, with the expressions of
love and warmest regards for receivers.

In our earnest effort for fundraising for
the Cardiac Children Foundation of Thailand
under the Royal Patronage of Her Royal
Highness Princess Galyani Vadhana Krom
Luang Naradhiwas Rajanagarindra, our
"Guy Laroche” products, under supervision
by Mr. Prapan Juangpatanapong, Vice
President of Guy Laroche Product, I.C.C.
International Plc., have then been a symbol
of sharing love for society.

In the past year, however, our
fundraising activities were suspended
temporarily, due to the mourning period for
the passing of Her Royal Highness Princess
Galyani Vadhana. Mr. Prapan Juangpa-
tanapong said in a recent interview that all
activities remained intact, but under fewer
promotions. We shifted our activities fo only
sale of rose pens for fundraising.

“We cannot afford to stop because
the number of children suffering from heart

disease has been increasing each year.

There are thousands of children especially in
the rural areas, suffering from this deadly
disease at birth and need treatment to
prevent premature death”. Said Mr. Prapan
Juangpatanapong.

He continued to inform us that “Heart
operations for children are more complicated
than the operations for adults. We still lack
surgeons specializing in heart operations
for children, so we can deliver heart
operations for only 2,000 children each
year. We are still in need of funds for
the operations.

“Anticipated greater need for help wil
result in the 'l Love You Guy Laroche’
project continuity of the expression of love
among the family members and the society,
not just the teen love. This is the expression
of love to a greater extent in my sense.”

This benevolence has led to a clearer
design concept for “Guy Laroche” products,
using “Heart” as a signature. Heart is an
international symbol of love in every festivity
and occasion. Guy Laroche products can
be used as gifts for special persons to
convey a mutual bond of love and caring.

Buyers of our products will surely be
contented because of their contributions to

the Cardiac Children Foundation in order to

save lives of the less -fortunate children, so
that they can live their lives in a meaningful
way for themselves and the whole nation,
without a hopeless fight against the disease.

The project has been wamly applauded,
which is so encouraging for Mr. Prapan
Juangpatanapong to keep developing
the project in the future. “We are still in dire
need of help from the public. The number
of specializing surgeons and medical
equipment are still lacking”, said Mr. Prapan.

The fundraising activities may be
subject fo change as appropriate, but they
will adhere strictly to the initial resolution.
There will be some fundraising concerts and
sale of products by the Cardiac Children
Foundation and other types of goods that
meet the customers’ requirement. They will
be under the initial project title, as 'l Love
You Guy Laroche’, for some invaluable
contributions, according to Foundation’s
motto-"There is no merit greater than
the Give of Life. Poor Cardiac children are
waiting for helps to give them life”. This is
a motto for Prapan Jungpatanapong and
all Guy Laroche team at I.C.C. International
Plc. fe





