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Customer Relations Center
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U5wgn esifien lwaJaun M Dr. Thiam Chokwatana’s Philosophy

Aside from development of product quality and sales
promotions, strengthening good relationship with customers is
very important to help sustain business success in the long run
because customer’s maximum satisfaction is regarded as a key
to success for business operation.

I.C.C. International Public Company Limited recognizes
the importance of building good relationships with customers,
so we established the “Customer Relations Center” as a
communication channel between customers and the Company
as well as a medium to create good image for the Company and
to provide accurate information to customers. With operations
of the Customer Relations Center, the Company can realize
the customer’s feedbacks and needs, so that we can develop
products and services to better meet their needs. Based on
such feedbacks, the Company can also organize appropriate
marketing activities and increase distribution channels to
respond to the needs of all target customer segments.

If you have any suggestions, complaints and
complements, please contact Customer Relations Center at
Tel. No. 0-2294-4999 or use business reply service letter
provided at all ICC counters nationwide (no need for a stamp)

or email to services@icc.co.th.

In addition, shareholders can ask for further
information and questions relating to investment or give
suggestions to the Company via “Customer Relations Center”

at Tel. No. 0-2294-4999 or email to services@icc.co.th.

“Customer Relations Center” intends to develop and
improve our services in order to better respond to the customer’s
needs in all aspects and maximize our customer’s satisfaction

as much as possible.

madsenulnlniiaseiade udaglulavosauduaaandin B What we say just once in anger remains within the mind of the listener throughout his life.



