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“Conduct business 
with integrity in order 
to derive sustainable 

benefits.”

“Dr. Thiam Chokwatana”
Founder and former President of Saha Group



Message from the President and Executive Chairman

I.C.C. International Public Company Limited has been engaged in the consumer product business for over fifty
years. From relatively small beginnings, we have achieved steady stable growth, by undertaking business
that is based upon both ethics, and moral integrity towards all stakeholders, whether they are either internal, 
or external to our operations. Furthermore, such key policy is conveyed by senior executives, through-
out all operational levels, in order to ensure consistency, as well as uniformity of thinking, and practices.
This also applies to the implementation of our corporate social responsibility policy, aimed at three aspects 
of sustainable development, namely “Good People, Good Products, Good Society”.

Moreover, we sincerely believe that such a policy is at the heart of building sustainable business success.
This is because by encouraging our employees to be good and productive members of society, who possess 
ethics and moral integrity, in both their lives and at work, will lead to the creation of better products, and 
services. Also, by practising these principles with honesty, and without taking advantage of others, whether 
they are recognised partners, or the wider general public, it can create greater good for society. In addition, 
this includes carrying out marketing activities, which are environmentally friendly.

This reflects a key reason why the Company focuses strongly on human resource development, in order to 
cultivate the concept, of both being and doing good, also as a way to possess moral principles for developing 
professional potential. In addition, we attach significant importance to the quality of life of employees, and 
therefore we provide not only basic benefits, but also those, such as child day care facilities, and educational 
scholarships for employees’ children. Also, the establishment of a sports club has helped promote a healthier 
lifestyle among employees.

Mr. Boonkiet  Chokwatana
President and Executive Chairman

Mr. Boonkiet  Chokwatana

Furthermore, in terms of work aspect, the Company promotes innovative thinking
and creation-both for product development, and marketing activities. For example: 
the use of local products as partial components of our distributed merchandises, 
the continuous marketing activities and promotional campaigns which aim to 
mobilize funds for charitable organizations, the recruitment of local labours, and 
the fair and equitable procurement and tendering opportunities which emphasizes 
on local employment. All of which are able to benefit the society, and at the same 
time, contribute to the growth of the organization.

The company will continue to keep these beliefs as its core policy to conduct 
business operations to achieve the objectives of attaining sustainable prosperity, 
along with taking good care of all groups of stakeholders: including our society, 
nation and natural environment. 



Getting to Know ICC

I.C.C. International Plc. grew from the joint efforts of a small group of
7 employees in 1964 under the name of International Cosmetics (PIAS) 
Limited Partnership.  From its humble beginnings and throughout 50 years of 
operation, the Company has conducted business based on good corporate
governance. Moreover, it has always encouraged all its collaborators to 
work together creatively and in close cooperation so as to develop and 
grow in unison under a policy of sustainable operation and development. At
present, ICC has over 7,000 employees and numerous business alliances 
domestically and internationally.

We make people happy and beautiful
• Providing beauty and confidence as befitting positive-thinking women
 Cosmetics and perfumery marketed by ICC bring beauty and confidence
 to Thai women continuously. From the origins and growth of a well-known
 brand such as “PIAS”, and expansion of its business base to include
 other leading brands in beauty and fragrance which have become widely
 popular in the domestic and international markets such as BSC
 COSMETOLOGY, SHEENé, ARTY PROFESSIONAL, HONEI V,
 ST.ANDREWS, BSC PURE CARE, BSC Panadda and BSC Dermaceutique,
 etc.

• Fulfill every fashion lifestyle from within to shine outward
 Complete with an array of quality products in terms of fashionable
 apparel for both women and men under a variety of well-known brands
 which include everything for everyone of all ages from lingerie, to formal
 and casual apparel, leatherwear, sportswear to make you look and
 feel good with such high profile brands as WACOAL, BSC, KULLASTRI,
 ARROW, LACOSTE, GUY LAROCHE, DAKS, HAZZYS, MIZUNO, ELLE,
 ELLE HOMME, ENFANT and NATURALIZER, etc.
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• Brimming happiness with high quality consumer goods
 ICC offers complete convenience in its vast array of consumer and 
 household products of international standard and safety for everyone
 in the family such as 100% natural mineral water under the brand MAI
 Charoenpura, ESSENSE, Fresh and Soft, RAINFLOWER, and baby care 
 products under the brands ENFANT and ABSORBA.

• Shop instantly at just a click
 Conveniently shop with ICC at the speed of a click, via both direct
 lines and online channels; such as, S Channel-a 24-hour beauty station
 presenting variety of entertainment and quality products, Shop Channel-24
 -hour shopping station, shopping website: www.shopicc.com, Social
 Media: Facebook Fanpage and Line Official Account: Let’s Shop ICC

• His & Her Member Customer Relations Service
 Our His & Her Plus Point program is a special membership service
 which allows customers to “Be Happy, Earn Points” by offering special
 privileges for customers who have earned points by shopping with ICC
 products to exchange their accumulated points for gifts and prizes. We
 also have the His & Her ShopSmart catalogue which features lifestyle
 shopping as another option for customers to select and purchase a wide
 range of merchandises in the catalogue via phone, website, fax or postal
 service with the goods delivered straight to their door to provide ultimate
 shopping convenience.
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“WE MAKE PEOPLE

HAPPY AND BEAUTIFUL”



As for information pertaining to good corporate governance, please refer 
to additional details in the 2014 Annual Report, I.C.C. International Plc. 
pages 88-113
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Vision for Success

Dedicated to being a leading Thai company that operates its business 
to the highest international standard, with a focus on creating innovation 
and further developing its operation on the basis of integrity and moral 
principles towards a sustainable bright future.

Mission
1.  Developing a supply chain process from upstream suppliers to
  downstream storefront sales by focusing on development of efficient 
  logistics systems, inventory management, transport and information
  analysis and tracking technologies which can be modified to suit
  customer needs in a timely, accurate and systematic manner.
2.  Being responsive to customer needs and creating new innovations 
  in terms of product development, management as well as distribution
  channels.
3.  Conduct business with joint venture and trading partners as well as
  clients on the basis of fairness, mutual trust and amicable relations
  in order to attain sustainable business growth in the best interest of 
  all stakeholders.
4.  Strict adherence to the principles of good corporate governance, 
  promotion of ethics and best practice, as well as corporate social
  responsibility.
5.  Lending full support to the development of the Company’s resources 
  in order to effectively accommodate operating to international standards
  of business.

Developing a supply chain 
process from upstream

to downstream

Mission

Being
responsive to 

customer needs

Good corporate 
governance

Conduct
business with 

fairness

Support to the 
development of 
the company’s 

resources
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Profile of Prestige
Due to the collaborative efforts of senior management and staff of ICC in 
jointly developing its products, services as well as CSR activities using a 
model of creativity and moral principles which focus on the best interests 
of stakeholders, respond to the wants and needs of consumers as well as 
corporate social responsibility towards the community.

WACOAL Pink Ribbon Project to Fight Breast Cancer
This project received the Asia Responsible Entrepreneurship Awards (AREA 
AWARDS) 2013 for outstanding promotion of health at the international 
level from Enterprise Asia, Asia’s leading non-government organization for 
entrepreneurship. WACOAL’s Pink Ribbon Project to Fight Breast Cancer 
has been operated continuously for more than a decade. This recognition 
awarded to the project followed a stringent evaluation process for more than 
6 months which included site visits to verify and evaluate the project’s impact.
The Project, which was initiated in 2000, has the objective to promote 
women’s health and keep them safe from breast cancer in order to lead a 
happy and fulfilling life as a significant and productive member of society.

7I.C.C. INTERNATIONAL Plc.



Best Men’s Footwear Collection,
Best of APLF Award Winner 2012
The Handsewn Moccasin Collection of Regal 
received the Best Men’s Footwear Collection, 
Best of APLF award from the Asia Pacific Leather 
Fashion during the Fashion Access event in Hong 
Kong in recognition of the collection’s exquisite 
production quality to the highest standards in Asia. 
Produced by using the Brush-Off process, namely 
when the shoes are put through the polisher, the 
leather will become shinier as well as accentuating 
the two-tone colour of the shoes. The collection 
was produced by ILF (International Leather 
Fashion Co.,Ltd.) manufacturer of products under 
the Regal brand which is exported to Hong Kong 
and Japan. This achievement clearly demonstrates 
ICC’s vision in supporting and developing 
innovative creations for the benefit of our customers 
continuously.
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Operating a good business must not be on
the basis of personal interest but on conduct 

based on moral principles. 

Do not see only one’s 
own interest to the 
point where moral
ethics are lacking.

Dr. Thiam Chokwatana



ICC is fully aware and attaches great importance to conducting business with corporate social 
responsibility, encompassing fair and humane employment rights, environmentally friendly business 
operations and a strong anti-corruption work culture. Because ICC realises that an organization can 
only attain sustainable progress through implementation of good policies which bear in mind possible 
impacts to stakeholders, namely clients, trade partners, employees, shareholders including society 
and the nation as a whole. The Company has therefore, specified its CSR policy under the heading of 
Good People, Good Products, Good Society.

Implementing Policies on Corporate Social
Responsibility towards Future Sustainable Success

Good People : Good Products : Good Society 

Good People Good Products Good Society

Good People is defined by the 
Company’s promotion of ethical 
conduct amongst its employees 
so that they are good and 
productive members of society, 
HR development and training in 
order to enhance staff potential 
while also cultivating moral 
principles in both their professional 
and personal lives, encouraging 
business dealings with trade 
partners that conduct business 
with integrity, and providing 
oversight to ensure that 
Company personnel carry out 
their work with honesty and 
loyalty, never taking advantage 
of others whether they are 
clients, trade partners or society 
and the nation as a whole.

Good Products is defined as a 
focus on presenting products 
with quality that matches its 
price, affording the opportunity 
for customers to express their 
opinions about products and 
service through the Customer 
Relations Centre, and  promoting 
innovations regarding both 
products and services in order 
to achieve further improvement 
in quality.

Good Society is defined by 
the Company’s promotion of 
the spirit of giving amongst 
employees, providing support 
for them to volunteer their 
services for the benefit of 
the community and society, 
as well as the environment  
i nc lud ing p romot ion o f 
opportunities for the under- 
privileged and disadvantaged 
to secure a better life and 
brighter future.
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Stakeholder Expectation Practice

Customers

Employees

Trading Partners

- Satisfaction in the goods and
 services
- High quality goods and
 services at reasonable prices

- Appropriate remuneration
 and benefits
- Job security and career path
- Look after their safety and 
 quality of life

- Full compliance with the
 terms and conditions of their
 agreement and provision of
 complete and accurate
 information
- Build good relations and
 understanding with one
 another

- Dedication to providing full customer 
 satisfaction in terms of quality and fair
 pricing 
- Create new innovations to add value to
 the goods and services 
- Establish the I.C.C. Call Centre to
 provide customer relations services

- Fair and appropriate treatment of
 employees on the basis of human rights
 principles
- Provide appropriate and fair wages and
 benefits
- Provide equitable training and
 development for staff at all levels
- Provide a workplace environment that
 is safe for the life, health and property
 of all staff

- Adopt best practice models of fair trade
 competition with strict compliance to
 the agreement and code of ethics with
 the trading partner 
- Refrain from soliciting, accepting or
 allowing acceptance of any property or
 other benefits outside of what is
 specified in the trading agreement, 

ICC’s Stakeholders

ICC is committed to sustainable business development and fully aware that stakeholders play a crucial 
role in defining the direction of the business operation. In order to provide confidence to stakeholders 
that they will share in the interests and benefits in both the short and long terms, ICC has therefore 
completed its stakeholder mapping so as to clearly define stakeholder groups and formulate work plans 
which are responsive to each group with the aim to achieve sustainable growth on the basis of fair 
and equitable benefits in the business operation to all stakeholders and generate true participation as 
well as enhance continuous review and further development.
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Stakeholder Expectation Practice

Trade Account 
Creditors

Loan Account 
Creditors

Debtors (Account 
Receivables)

- Mutual sharing of knowledge
 and information, collaborate
 in product development to
 add value to the goods and
 services

Make payments in a timely 
manner and get worthwhile 
benefits

Build up the Company’s
credibility with its creditors

Strictly abide by the agreement
in a fair and transparent manner

 including obstructing and eliminating any
 possible incentive to such incidents
- Duly consider and set appropriate
 purchasing prices and formulate
 scrupulous and transparent procurement
 procedures 
- Establish the Approved Vendor List as 
 required by the ISO 9001 Standard to
 evaluate and select trading partners
- Provide support and assistance in
 identifying environmentally-friendly
 procurement projects
- Avoid making purchases from traders 
  who engage in human rights violations or 
  infringement of intellectual property rights 

- Make payments to creditors in
 accordance with the terms and
 conditions stated in the Agreement
 made in advance (irrespective of the
 changing economic circumstance)
- Use the Bank’s money transfer
 instrument “Media Clearing” system

- Strictly comply with the agreement,
 terms and conditions set by the creditor
- Inform the creditor in advance if unable
 to comply with the agreed commitment
 and cooperate with the creditor in jointly
 finding a reasonable solution to the
 problem

- Clearly set timelines for the debtors to
 make payments
- Utilize fair debt collection procedures
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Shareowners

Society and the 
Environment

Public Sector

Competitors

- Generate appropriate returns
 for shareowners
- Manage business operations
 in a transparent manner on
 the basis of good corporate
 governance

Conduct business operations
by bearing in mind their 
impacts on society and the 
environment

Act in strict compliance with 
the relevant laws and
regulations

- Conduct business in
 a transparent, honest and
 fair manner
- Compete on the basis of
 strict adherence to ethical
 and legal principles

- Consistently provide complete,
 accurate, and truthful reporting of
 business operations
- Have a clear policy on dividend payments
- Conduct business on the basis of good
 corporate governance to ensure the 
 highest possible benefits to shareowners

- Include provisions in the corporate good
 governance policy which focus on
 corporate responsibility towards society
 and the environment
- Instil the sense of responsibility towards
 the community and society within the
 Company and among staff consistently
 and continuously

- Fully comply with all its tax obligations
 in a timely manner
- Support activities initiated by the public
 sector
- Consistently attend meetings and
 participate in expressing views and
 providing support for activities organized 
 by the public sector.

- Treat competitors with fairness in an 
 honest trading framework under the
 relevant legal and ethical provisions

Stakeholder Expectation Practice
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Disclosure of Statistics of Accidents, or Absence or Sicknesses due to Works
As of December 31, 2014, the Company has total employees of 7,178 persons.
 • Number of Employees Suffering from Accidents at Works 10 persons, or 0.14 percent
 • Number of Employees Taking Leave due to Sickness from Works 7 persons, or 0.097 percent

Training Statistics
In 2014, the Company arranged training courses to increase knowledge and capability of employees 
to remain up-to-date and viable in the market. Office officers received average training of 8 hours/
person, and sales officers received average training of 15 hours/person.
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Pull water in,
water tends to flow out,

Push water out,
water tends to flow in.

People who give usually also receive.
At the very least, they receive love and admiration from others, 

much the same as when one pushes water out,
water tends to flow in. 

Dr. Thiam Chokwatana



ICC attaches utmost importance to its policy towards sustainable 
development in order to mitigate impacts on individuals, 
communities and society. Towards this end, the following 
guidelines have been set:

1.  Conduct business operations and competition fairly
Established a transparent procurement process which is explicit 
and fair, preparation of a central pricing registry for materials 
and equipment, pricing comparison log, bidding and tender 
process for procurement of goods and services, both in normal 
and urgent circumstances. It is incumbent on management and 
staff to strictly follow the prescribed process and requirements, 
as a collaborative effort between the department procuring 
the goods/services, Accounting and Finance and the relevant 
department responsible for the specific project. If any failure 
to follow the set procedures is found to be due to corrupt 
intentions, the Company will deal with such case as a serious 
disciplinary violation.

2.  Respect for intellectual property
It is the Company’s key policy to have absolutely no involve-
ment in infringement of Intellectual property. The Company 
will never copy or utilise other’s intellectual property without 
their permission. At the same time, the Company is dedicated 
to creating innovative products, developing product designs 
to enhance quality as well as respond to customer needs 

ICC’s Concept of Sustainable 

Development
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through continuing close collaboration with the manufacturing plants and support for staff to 
participate in the innovation competition for the Chairman Awards. Every year, ICC employees 
create award-winning innovations which generate pride and further inspiration. Their awards will 
be exhibited at Saha Group.  

3.  Anti-Corruption Policy
Following a resolution of the Board of Directors to sign a Declaration of Thailand’s Private Sector 
Collective Action Coalition Against Corruption (CAC), the Company formulated an Anti-Corruption 
Policy as follows:

  1. The Company will not grant or support the granting of any kinds of bribe, in relation to its 
   business, including the granting of financial donations to political parties, the granting of gifts,  
   and the granting of supports for any activities, which shall be transparent, without any intent 
   on encouraging the concerned persons, or the public and private sector organizations, to take  
   any improper actions.
  2. The Company will create awareness, value and attitude among directors, executives and 
   employees to act in compliance with the laws, rules, directives and regulations concerned, with  
   loyalty, by providing a guideline in writing for observance.
  3. The Company prohibits directors, executives and employees from any acts, or acting as  
   intermediary in asking for, or acceptance of the granting or offering of any assets or interests  
   for the concerned persons, or the public and private sector organizations, in order to encourage 
   them to act, or omit actions, considered as violation of the laws or negligence of duties, including 
   the misuse of their authority and/or use of inside information of the Company for actions or  
   omission of actions, for the benefits of oneself, cronies and/or other persons.
  4. The Company arranges a mechanism for preparation of reports on its financial status, which  
   is transparent and accurate, and adopts an internal control, which is efficient and effective,  
   together with adoption of the appropriate check-and-balance system to prevent its employees  
   from fraud or involvement in fraud and corruption.
  5. The Company enforces a regular review of actions in compliance with the Anti-Corruption 
    Policy, and reviews the guidelines for action and regulations for operation, in consistence with  
   changes in business, laws, rules, directives and regulations concerned.
  6. The Company provides a communication channel for employees and all parties concerned to 
   notify information on suspicious actions, by assuring sound protection of the informer.

  All the above policy will be submitted to the Board consideration on March 31, 2015.

  As part of the Anti-Corruption Policy, you may report any suspected instance of fraud or illegal  
  activity of I.C.C. International Public Company Limited. at P.O. Box 22 Yannawa Postal Office  
  10120 or via email : iccauditcommittee@icc.co.th  
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4.  Adherence to human rights and fair treatment of labour
It is a longstanding policy of the Company to uphold equal and fair treatment of all staff, in terms 
of employment, quality of work life, occupational health and workplace safety, remuneration and 
compensation, as well as retirement. In addition, the Company must not take any action which 
may violate human rights.

The Company operates in strict compliance with the Labour 
Law. It has put in place a fair and equitable salary scale which 
is commensurate with staff qualifications and ability, as well 
as abiding by the minimum wage rates announced by the 
Government and the terms and conditions relating to payment 
of overtime for work outside of normal hours and on holidays. 
Moreover, employees also have the right to argue in their own 
defence in the case of misconduct or corruption allegations to 
prove themselves. There is no unfair or unlawful termination 
of employment. The Company diligently complies with all 
provisions of the Labour Law which also covers human rights 
of employees. In the long history of the Company’s business 
operations, it has never treated employees unfairly nor has it 
ever been taken to Court on labour matters.

In addition, the Company also has a policy to not employ 
persons under the legal age of 18 years except in cases where 
it is to provide necessary assistance or respond to specific 
government policy to promote income generation for youths 
such as employment for school and university students during 
their school holidays, employment of students in particular DVT 
(Dual Vocational Training), etc.

  Short-and Long-term Compensation Policy
The Company has a policy to compensate its employees as 
salaries, allowances, rewards, subsidies and certain kinds of 
welfare, based on the annual operating results of the Company, 
and performance of individual employees. In addition, it provides 
long-term compensation as rewards, varied by years in service, 
such as 10 years, 20 years and 30 years, including retirement 
payments for all employees having worked with the Company 
until the age of 55 years old.
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5.  Promotion of moral principles and ethics among ICC staff
The Company has always undertaken to promote activities 
which enhance moral principles and ethics among senior 
management and employees on a regular basis whether it 
is for religious charity or the right to take 7 days of leave 
per annum for the purpose of religious worship, which 
is rather popular among staff across the board and has 
resulted in ICC employees becoming more mindful and 
more thoughtful in their approach towards life and work. In 
addition, the Company also encourages its employees to 
be more giving to others by organizing blood donation to 
the Thai Red Cross Society every year, in which over 500 
employees participate as blood donors.

6.  Staff Development Policy
Another key policy focuses on supporting the development of 
the skills and potential of personnel within the organization, 
both in terms of their thinking and in terms of tangible practice, 
in order to enhance their preparedness for further sustainable 
business growth.

7.  Responsibility towards consumers
A Customer Relations Centre has been established as a channel 
to communicate with customers by a team that has been 
specially trained to have a service-minded focus to provide  
assistance, information and the highest satisfaction to customers 
as their main objective. Our clients may contact the Customer 
Relations Centre at telephone number or pre-paid registered 
mail service available at all our sales counters nationwide or 
via email services@icc.co.th

The Customer Relations Centre provides information regarding 
our goods and services, receives comments and suggestions as 
well as complaints, and offers assistance in terms of problem 
solving or responding to queries from customers. The Centre has 
oversight for the process of providing corrective action to achieve 
customer satisfaction, for example exchanging merchandise 
if the customer is not happy with the quality, providing delivery 
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service to the customer’s home or the outlet which is most convenient for pick-up in cases where 
the desired size or colour of the product was not initially available.

8.  Promotion of more efficient use of resources
Measures were undertaken to set the timer for the office air conditioning system, regulating the 
switching on and off of lighting in specific locations, making announcements to remind staff to 
turn off the lights and electrical appliances during their lunch break and before leaving the office, 
modifying the water flow through the internal pipe system to enhance water conservation, reduce 
paper usage by recycling paper as well as fully utilising information technology. In addition, the 
Company has also installed the Peak Demand Controller to help manage power usage in its office 
buildings, introducing cooling pads to improve the cooling system of office air conditioners and 
save energy.

9.  Providing knowledge and training on environment protection to employees 
Information on environmental protection and conservation is provided through the Company’s 
intranet system as well as on the notice boards. Literature on this subject matter is also available 
in the office library. The Company also regularly invites experts to give talks to staff, for example, 
on behaviour modification to reduce global warming.

10.  Participation in community and social development
The Company regards as an essential policy the need to take care of and nurture good relations 
with the surrounding community. It, therefore, provides consistent and continuous support to these 
communities in organizing various activities such as donation of fire trucks and participation in the 
volunteer program for emergency relief, etc.
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When successful in doing business
One should share the benefits with others

Business is like a tree, 
don’t keep all its fruit 

for yourself.

Dr. Thiam Chokwatana



For Our People, Our Friends and Our Society

As a leading distributor of numerous famous and very popular brand products, ICC appreciates the 
solidarity with society at large in creating good and beneficial things, as well as sharing happiness in 
many different aspects with people, communities, society and the environment.

For Our People

Our employees are valuable resources and the heart of the organization which drives it to achieve 
success. ICC , therefore, strives to promote, train and develop their knowledge and capabilities, widely 
and equitably, in order to create professional security and prospect for career advancement in accordance 
with their potential. The Company also provides the opportunity for staff to participate in defining the 
direction of Company’s operations and development.  Its treatment of staff is always with respect for 
their human dignity and basic human rights and it rewards staff with fair and appropriate remuneration.

Skills development and career 
prospects management for staff

Attention to occupational health 
and safety 

- Develop and improve the process, methods and tools  
 used in recruitment and selection up to standard in order  
 to obtain capable and appropriately skilled personnel.
- Organize training, seminars and workshops to increase 
 staff skills in thinking, management, marketing, sales, 
 advertising and e-learning on a regular and continuous  
 basis for appropriate staff positions
- Maintain a library to enhance staff knowledge

- Provide annual medical check-up for staff, including breast  
 cancer examination
- Established a Day Care facility to look after employees’ 
 infant children
- Established a Sports Club to promote health and exercise 
  among staff
- Provide toilets and special walkways for the disabled
- A workplace infirmary
- Free accommodation for staff who travel upcountry for 
 work
- Free transport for staff when they finish work at very late  
 hours
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Attention to occupational health 
and safety (Cont.)

Create a close bond between the 
organization and its employees

Campaigns and development 
projects for the benefit of the 
community and society

- A housing loan program
- Special staff relief fund to assist staff who suffer from 
  emergencies such as fire, natural storms or floods
- A savings cooperative
- Special assistance fund

- Grant scholarships for the education of staff’s children
- Activities to mark employees who complete 10, 20 and 
  30 years of service with the Company
- Religious charity activities such as offering food to 
 Buddhist monks, evening prayer sessions and meditation 
 on Buddhist Sabbath
- Special staff discount

- Employ handicapped personnel to work in appropriate 
  positions
- Provide knowledge and information on environment 
 issues on the corporate Intranet system and other internal  
 organizational public relations media
- Invite experts on environmental conservation to give talks  
 to staff
- Set measures regarding times for switching air conditioning 
 on and off, as well as turning off lights and other electrical  
 appliances in the office during lunch breaks
- Modified the amount of water flow through the Company’s  
 waterworks piping system in order to conserve water
- Reduce the consumption of paper in the office by recycling
- Efficiently utilize information technology in work processes
- Installed the Peak Demand Controller in order to control  
 power usage in the office buildings
- Installed Cooling Pads to improve the cooling system of 
  office air conditioners
- Organize numerous volunteer charity events
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Human Resources Development for
Stable Forward Steps

In addition to implementing administrative policies 
and conducting fair treatment of staff, ICC also 
places great importance on the development of  
employees’ skills and potential. In fact, the Company 
puts this into practice on a consistent and 
continual basis in order to allow executives and 
employees to focus on training themselves to 
think according to the 7 Principles of Thought for 
Success, which are : fight to win, positive thinking, 
discipline, faith, speed, honesty and fairness, and 
team unity. Every training course as part of our 
HR development program, whether based on 
position or on work responsibilities, has included 
components of these principles so that work output 
would achieve success for the individual, for others, 
for the organization and furthermore for the nation 
as evident from the following HR development 
strategies in various aspects:

1. Personnel Training on the Basis of Job Position 
Prior to Promotion for permanent staff up to senior 
executives with the objective to develop the capacity 
of leadership and management principles in terms 
of Mathematics/Psychology/Technique.
 • Strategic Business Management Course 
is provided to managers who are promoted from 
section managers to department managers in order 
to promote a better understanding of Thinking 
Concepts which contain business management 
strategies to achieve success both in terms of net 
sales and profit targets.
 • Thinking Concepts for Success Course is 
provided to managers who are promoted from unit 
leaders to become section managers in order to 

cultivate their attitudes and leadership principles 
comprising giving, sacrifice and exemplary conduct. 

 • Management Principles for Achievement of 
Success Course is provided to permanent employees 
who are promoted to become unit leaders in order 
to build up their capacity in the application of 
management principles in their work and in 
managing their operational teams to their optimum 
potential to achieve significant targets and success 
for the unit and the organization.

2. Personnel Training on the Basis of Work| 
Responsibilities especially with regard to marketing 
and sales such as Brand Manager, Sales Manager, 
Marketing Officer, Merchandiser, Advertising 
Officer, DFO, etc. with the objective to develop 
their operational capacity in executing their work 
responsibilities to achieve success in their 
assignments. The training course focuses on 
developing their thought process starting from 
setting objectives or targets, then working out 
ways and means of reaching the set goals.
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 • Marketing to Achieve Brand Success This 
training course is provided to Brand Managers, 
Marketing Managers and employees with marketing 
responsibilities in order to enable them to better 
understand consumer behaviour. Training focuses 
on methods of thinking, measures as well as 
marketing processes to achieve brand success.
 • Promotion and Merchandising This training 
course is provided to Sales Managers, Merchandisers 
and employees with sales responsibilities in order 
to enable them to devise new, innovative and more 
diverse marketing measures or campaigns to 
respond to market and consumer trends.
 • Brand Equity and Brand Experience This 
training course is provided to Brand Managers, 
Advertisers and employees with communications 
and advertising responsibilities and is aimed at 
providing creative inspiration to increase the brand’s 
capital and brand recognition, both in terms of main-
taining existing customer groups and expanding 
to new customer base.
 • Research This training course is provided to 
managers and employees with research respon-
sibilities in order to enable them to monitor the 
movements and developments among consumers 
and competitors, and analyse these data to create 
innovative products to suit market and consumer 
needs.
 

3. Development of Sales Personnel with the 
objective to enhance their sales skills and techniques 
as well as their integrity through a 6-step sales 
process referred to as “Selling Dialogue” utilising 
systematic role playing together with cultivation 
of the Principles of Thought for Success (fight to 
win, positive thinking, discipline, faith, timeliness, 
honesty (fairness) and team spirit).
 • 6 Steps for Sales This training course is 
provided to counter salespersons in order to 
develop their capacity in terms of sales and services 
skills, both in terms of theory and practice, so 
that customers become confident in the quality of 
the product which will in turn impact customers’ 
decision.
 • Diamond Crown Award Program This program 
was established to select capable employees and 
develop them to become exemplary counter sales 
persons with regard to achievement of sales targets 
and servicing goals in accordance with ISO quality 
standards.

4. Self Development System with the objective 
to enable employees to systematically learn and 
develop by themselves at their own pace, or 
specifically by their position or work responsibilities, 
via a website using multi-media tools such as 
printed information, audio, still photos, animation 
and videos. 
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Granting Scholarships to Support the 
Education of Staff Children

Besides a commitment to promoting training and 
development of knowledge and capability among 
staff on an equitable basis, as well as providing 
professional security for its employees, ICC 
further extends its caring attention to the families 
of staff. Because it realizes that in addition to 
skills development for its employees, further 
capping its support to developing the skills of their 
family members is a first step in the sustainable 
development of the community and society as a 
whole. The Company, therefore, established a 
Scholarship Fund to help support the education 
of employees’ children who wish to further their 
studies in the Faculty of Business Administration 
of the Chitralada Technology College, majoring in 
either marketing or business computer science. 
Interested students who are serious about studying 
and have good behaviour would be granted a full 

scholarship to complete the 4-year  program with 
an understanding that once they graduate, they 
would be accepted for work with the Company.

The Chitralada Technology College is a private 
college offering undergraduate courses which 
was founded by Her Royal Highness Princess 
Maha Chakri Sirindhorn, based on the model of 
technological colleges in Germany. The College 
started its undergraduate program in 2014.

“My son, Dew Thanachote Toeyjangreed is currently studying in the second 
term of his freshmen year at the Faculty of Business Administration of Chitralada 
Technology College. He is majoring in Computer Science for business. He’s very 
happy to be studying here. As for me, I am very moved and appreciative that the 
Company has this scholarship fund to help support the education of employees’ 
children. This provides the opportunity for our children to study in a good institution 
which would otherwise not be possible due to our financial situation. Being granted 
this scholarship has given my son the chance to study at an excellent college 
so it is creating, not only educational opportunity but also the chance for him to 
build a better future for himself as well as relieve some of my financial burden 
as I am a single mother with two kids to raise. Our family is very lucky indeed.” 
Ms. Patchara said.

Ms.Patchara Rithirat (left), ICC Staff 
and her son, Mr.Thanachote Toeyjangreed (right)
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ICC Day Care Service Caring for the Heart 
of Parents

The family, as an institution, is the most important 
foundation in creating people, moulding and shaping 
their thoughts as well as the way they live. If the 
institution is strong and stable, full of love and 
warmth and guided by good moral principles, then 
its members will grow up to be good people with 
the necessary qualities to contribute to positive 
development of society in the future.  ICC places 
tremendous importance on the family institution 
as reflected on a number of levels, whether it is 
in recruitment of employees in the local area in 
order that they would be closer to their home 
and family, or in providing a day-care service for 
staff children ages 1-3 years at I.C.C. Day-Care 
during work hours from 07.00 to 18.00 hrs. under 
the care of qualified care givers during weekdays 
at ICC’s corporate head office.

The day-care service has been in operation since 
1991 and is staffed by carers who are devoted to 
providing a high standard of professional care to 
our employees’ children in terms of basic child 
rearing, recreational activities and health care 
for these young members of the ICC family. The 
purpose of providing this service is aimed at 
alleviating the burden and worry of our employees 
who would naturally be concerned about the 
welfare and development of the quality of life 
of their offspring so that they are well prepared 
physically, morally and in terms of basic life 
experiences.
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For Our Friends

Business operations and sustainable development 
cannot achieve success without good support from 
customers, trade partners and alliances which is 
why ICC attaches great importance to relationship 
building and promotion of better mutual 
understanding in order that we all grow together.

Establishment of the Customer Relations 
Centre
The Customer Relations Centre is a customer 
information service by a professional team of 
personnel dedicated to provide efficient 
communication aimed at creating the best 
impression to clients. The Centre focuses on 
giving out information regarding the Company’s 
products and services, receiving comments- 
including advices and complaints, as well as 
providing assistance in solving problems and 
initial response to queries. If there are complaints 
regarding the quality of products or services, the 
Centre would oversee the restitution process until 
customer satisfaction is achieved, for example, 
exchanging the goods if the customer is not happy 
with the quality, delivering products to customer’s 
home for their convenience in case where the 
shop did not have the required size or color the 
customer wanted.

Creating Jobs, Creating Career Opportunity 
for the Locals
Whereas the Company’s core business is 
distribution of products at sales counters and 
retail stores throughout the country, recruitment 
and hiring of employees in the local area is one 
of the Company’s main policies with the objective 
to create jobs and career prospects as well as 
developing the potential of local labour. The policy 

also applies to hiring local suppliers to carry out 
work at our stores in the different provinces around 
the country. It is included in the Company policy 
that local suppliers be invited to participate in the 
bidding and tender processes and, in cases where 
the bidding price is not that much different, priority 
must be given to companies or suppliers based 
in the local area. Such contracts are awarded for 
construction work or interior decorating work at 
our stores and outlets.
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• Chiangmai Region comprises Chiang Mai, Lampang, Mae Hong Son, Chiang Rai and Phayao
 provinces
• Songkhla Region comprises Songkhla, Satun, Trang, Phatthalung, Pattani, Yala and Narathiwas
 provinces
• Khon Kaen Region comprises Khon Kaen, Kalasin, Loei, Roi Et, Udon Thani, Buengkarn, Maha
 Sarakham, Mukdaharn, Nong Khai, Nong Bua Lamphu, Sakon Nakhon, Nakhon Phanom
 provinces and all of Lao PDR
• Phuket Region comprises Phuket, Phang-nga, Krabi, Chumphon, Nakhon Si Thammarat, Ranong  
 and Surat Thani provinces
• Chonburi Region comprises Chonburi, Chanthaburi, Rayong, Trat, Chachoengsao, Prachinburi,
 Sakaew and Nakhon Nayok provinces
• Nakhon Ratchasima Region comprises Nakhon Ratchasima, Chaiyaphume, Yasothon, Buriram,
 Surin, Sisaket, Ubon Ratchathani and Amnart Charoen provinces
• Nakhon Sawan Region comprises Nakhon Sawan, Ayudhya, Lopburi, Saraburi, Singburi,
 Ang Thong, Chainat, Kamphaengphet and Uthai Thani provinces 
• Phitsanuloke Region comprises Phitsanuloke, Uttaradit, Tak, Phetchabun, Sukhothai, Phichit,
 Phrae and Nan provinces  
• Bangkok and Surrounding Region comprises Bangkok Metropolis, Nonthaburi, Pathumthani,
 Samut Prakan, Samut Songkhram, Samut Sakhon, Suphanburi, Kanchanaburi, Nakhon Pathom,
 Ratchaburi, Phetchaburi and Prachuab Khiri Khan provinces

Graph Showing Number of Sales Personnel by Region as of 1 January 2015

Total Number of Sales Personnel is

Persons5,179
which a total of

Persons3,607
regional personnel
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For Our Society

In undertaking its mission to ensure sustainable development for 
the community, society and environment, ICC has consistently and 
continuously implemented its policies in response to the need for 
a higher standard of living in a balanced society and environment.                                
Our commitment is evident in the numerous projects which have 
become widely known.

WACOAL The Leader in Breast Cancer Awareness 
among Thai Women
“WACOAL’s Pink Ribbon Initiative to Fight Breast 
Cancer”

This initiative was undertaken to promote more awareness among 
women about the importance of taking care of their own health by 
regularly examine themselves to allow early detection and treatment 
which is already proven to significantly increase the chances of 
complete recovery from the disease. “WACOAL’s Pink Ribbon 
Initiative to Fight Breast Cancer” is carried out under the slogan 
“Prevention, treatment and balance” through creativity and 
comprehensive information. 

Prevention: ICC in collaboration with the National Cancer Institute 
organized the competition “The New Generation Unite to Fight Breast 
Cancer” This project invited nursing college students throughout the 
country to participate in the competition to promote awareness of 
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the danger of the disease and campaign for its prevention, as well 
as imparting knowledge on primary health care among the younger 
generation. In addition, charitable activities for Thai women are 
organized under the framework of the “Mother and Child Special 
Bond to Fight Breast Cancer” Project initiated on the occasion of the 
celebration of Her Majesty the Queen’s 82nd Birthday. The project 
provided for a mobile mammogram unit to visit disadvantaged 
 communities in Bangkok and the provinces to give free mammogram 
and counselling services, as well as collaborate with public and 
private sector agencies in campaigning for Thai women to have 
regular mammograms and ultrasounds every year at hospitals and 
clinics nationwide. 

Treatment: ICC organized a fund raising event to help build a modern 
and fully-equipped Breast Cancer Centre at Khon Kaen Hospital to 
enable women in the north eastern region of the country to have 
an efficient facility.  In this project, we were fortunate to have been 
honoured by “Kru To” M.L. Chirathorn Chirapravati in designing 
the memento for sales, of which the proceeds were donated to 
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Khon Kaen Hospital. In addition, the Company also 
provided an opportunity for its clients to contribute 
to the care of impoverished breast cancer patients 
through other activities such as “WACOAL Beauty 
Inside” and “Power of Women”.

Balance: It is important to create balance between 
mental and physical well being.  WACOAL devised 
activities to strengthen women’s mental capacity 
in combating breast cancer under such initiatives 
as “Balancing Bra Donation” which campaigned 
for the donation of special bras together with 
breast prosthetics to women who had lost their 
breasts to cancer.
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BSC Cosmetology Gives Livelihood to Women Convicts

BSC Cosmetology, ICC’s cosmetics line of products, had the
opportunity to be a part of a project initiated by Her Royal Highness 
Princess Bajrakitiyabha who is dedicated to assisting and supporting
women convicts and their offspring born during the mother’s
incarceration. BSC Cosmetology’s participation in this project 
comes in the form of sending professional make-up artists who 
work behind the scenes at beauty pageants to organize training
workshops for convicts in the corrections facility where they are serving
their sentences. Since 2013, such workshops have taken place in 
12 different facilities around the country so that the convicts who
attend the workshops may have skills to earn a livelihood to support 
themselves and their families when they complete their sentences.

ENFANT Gift and Share, Giving with Heart and Love

Creating gifts in packaging made from natural plant produce, providing
support to the community for sustainable coexistence.

ENFANT, the leader in children’s products initiated the project 
“ENFANT Gift and Share”, Giving with Heart and Love. The project 
concept is the creation of lovely and innovative gift packaging which 
can be used continually and made from natural fibres from the 
aquatic plant Lepironia articalata (of the Sedge grass family) which 
grows naturally, free from chemicals  and chemical residue, thus 
environmentally friendly.  ENFANT jointly developed this packaging 
with the community weaving group of Ban Kawee Village, Rayong 
Province to create boxes and baskets of many designs and in 
many sizes. The grass used to create the ENFANT gift packaging 
was specifically sourced from natural water sources, free of any 
chemical contaminants. This represented the introduction of organic 
packaging into the market. Moreover, the project also helped to 
develop skills, create jobs and additional income for villagers as 
well as preserve and promote local wisdom along with sustainable 
business operation.
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Throughout ICC’s long history of operation, a crucial aspect of its 
mission is the promotion of moral principles and ethics as well as 
corporate responsibility towards the community and society. The 
Company recognizes the importance of participation in community 
development both inside and outside of its operation area. Patronage 
of traditional arts and culture is another activity which the Company 
has consistently and continuously pursued, for example in supporting 
for the past 20 years the “Thai Classical Music Competition for 
Students of Eastern Provinces for the Trophy Given by H.R.H. 
Princess Maha Chakri Sirindhorn” which is held under the auspices 
of the Faculty of Music and Performing Arts, Burapha University.

The main purpose of the Competition is to conserve and promote 
Thai national arts and culture because Thai classical music is an 
ancient cultural legacy created by the wisdom and talent of our 
forefathers. Another major objective is to elevate the standard of Thai 
classical music and provide greater access to the general public.  
The Competition draws the interest and participation large numbers 
of students at the primary and secondary levels. Moreover, some 
of those competitors further develop their musical talents and skills 
from students to become institution administrators, master musicians 
senior experts and owners of private enterprise, including renowned 
artists in the national arts and culture scene to further drive and 
conserve Thai classical music for future generations to come.

ICC Creates People, Patronizes the Arts towards
Careers in Art and Culture
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Mr. Sanchai  Uaesilapa
Dean of Faculty of Music and
Performing Arts
Burapha University

Mr. Sanchai Uaesilapa disclosed “I feel deeply 
proud and honoured to have discovered my 
passion for Thai classical music from a very 
early age. I regard ICC as the pioneer in giving 
support thus allowing artists to carry out their 
work without having to struggle in society in 
isolation because in addition to the audience 
who admire and enjoy the music, there is also 
the sponsor which became a crucial factor to 
the prosperity of the profession. In addition to 
myself, there are other friends and colleagues 
in this profession who had their starting 
experience from the competing in this contest. 
And even though some of them may not have 
ended up directly in the Thai classical music 
profession, I can see that the strong bond all 
of them have to Thai classical music remained 
unchanged. As for me, I have grown and built 
a life for myself with Thai classical music.”

35I.C.C. INTERNATIONAL Plc.



“Development and promotion of people skill and potential” is 
something that ICC has always given its continuous support, in terms 
of educational and skills development in many different fields so 
that it reaches our targets equitably covering diverse groups such 
as students, workers and professionals, as well as the disabled in 
order to lessen the gap and inequality in leading their lives in society.

ICC became part of the support for the RICD Wheelchair Project 
under the auspices of the Rajanagarindra Institute of Child  
Development, Department of Mental Health, Ministry of Public 
Health. This Project is under the Royal Patronage of Her Royal 
Highness Princess Maha Chakri Sirindhorn and was established 
with the objective to procure and develop equipment for disabled 
and children with slow development who may have multiple 
disabilities. The equipment is given to enhance their quality of life, 
provide mobility, enable them to participate in social activities and 
empower them to be productive members of society in generating 
income and earning a livelihood to support their families.

The role of the Institute in this project is as recipient of donations 
in the form of wheelchairs and other special equipment for the 
handicapped from different countries all over the world such as the 
United States of America, Japan, Germany, Norway, Belgium, the 
Netherlands, etc. sent directly to Chiangmai.

Journey of the Wheelchair towards Freedom
for the Disabled
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Dr. Samai Sirithongthaworn
Director of the Rajanagarindra Institute of Child 
Development

Dr. Samai said “The volunteers who come to 
work for the Rajanagarindra Institute of Child 
Development, we do not have the means to 
reward them, whether in terms of position or 
salary. They have all come to help with their 
heart. The smiles from our patients and the 
handicapped bring these volunteers back to 
us time and again. For those who wish to 
seek help from the Institute, you may contact 
us at our website www.ricd.go.th. Every year, 
thousands of requests remain unfulfilled. When 
foreigners ask how many wheelchairs are 
needed  in Thailand, I tell them at least 200,000. 
At the moment, we have been able to provide 
to 20,000 people since the inception of the 
project, gradually about more than 2,000 each 
year-which is regarded as a lot for Thailand. 
You can say that we have actually become the 
most successful representative of both public 
and private sector agencies working towards 
acquiring wheelchairs and other equipment to 
assist and support underprivileged patients and 
handicapped people who are also a segment 
of our society.”

ICC’s contribution also covers the costs of transporting these wheelchairs and mobility aid equipment 
from the country of origin to Thailand, setting up donation centres at the corporate head office in 
Bangkok and at His & Her Shops throughout the country, as well as assist in coordinating the project 
as required by the Institute. 

From there Thai and expatriate volunteers 
would help to assemble, modify and repair the 
wheelchairs to suit the physical characteristics 
of the disabled Thai people. These wheelchairs 
give independence to the disabled by enhancing 
their mobility and reducing the restrictions they 
faced in leading their lives.
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Helping the Elephants Home by ARROW

When Thailand’s elephant population became endangered, Her 
Majesty the Queen gave Royal Counsel toward resolution of 
the problems faced by Thai elephants through a Royal-Initiated 
“Project to Return Thai Elephants Back into the Wild” under the 
auspices of the Foundation for the Return of Thai Elephants to 
Nature chaired by Dr. Sumet Tantivejkul.

ARROW entered into this Project by establishing the “ARROW Help 
Elephants to Return Home” Program to promote awareness and 
participation by the general public in releasing elephants back into 
the wild.  For this purpose, ARROW created a special collection 
entitled “Help Elephants Return Home” of which part of the proceeds 
was donated to the Royal Initiated Project.

Throughout the implementation of this project, ARROW was able 
to help a total of 13 elephants be repatriated back into nature at 
two locations: Sap Langka Wildlife Sanctuary in Lopburi Province 
and Doi Phamuang Wildlife Sanctuary in Lampang Province. The 
latest regarding these domesticated elephants which have returned 
to the wild in this Project is that they have given birth to 7 calves.  
These are offspring born in the wild from domesticated mothers 
released into nature under the Project. This can be counted as a 
major success of the Program.

On the auspicious occasion of the 60th anniversary of Her Royal 
Highness Princess Maha Chakri Sirindhorn’s Birthday on 2nd April 
2015, the Foundation for the Return of Thai Elephants to Nature is 
organizing a Return of Elephants to the Wild event in celebration of 
Her Royal Highness to which Her Royal Highness has graciously 
agreed to preside over on 15th October 2015 at the Sap Langka 
Wildlife Sanctuary.

38 SUSTAINABILITY REPORT 2014



HORNBILL brand Protecting Hornbills 

The hornbill is regarded as a key indicator of the richness of a 
forest. A forest that has no hornbill inhabiting, it is far from rich.  
The hornbill and the forest coexist and are deeply interdependent 
with the latter being responsible for disseminating plant seeds and 
controlling the population of small animals namely insects, thus 
ensuring the forest area remains plentiful. Therefore, conservation 
of the hornbill would contribute to preservation of the forest and the 
global environment as well. The hornbill is also a symbol of true 
love as they choose one mate for life. Even if their mate dies, they 
will not take a new mate.

HORNBILL Brand recognizes the importance of the hornbill 
conservation effort and supports the concept of true love. The brand, 
therefore, collaborated with the Hornbill Research Foundation, 
Faculty of Science, Mahidol University in sponsoring “Love the 
Hornbill Day” on February 13 every year in order to organize  
fund-raising activities to contribute to the Foundation as well as to 
enhance awareness of the Foundation’s work and advocate the 
importance of hornbill conservation so that the species may flourish 
in Thailand forever.
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Extending Communication to Create Inspiration
Wacoal Beauty Inside

From the preliminary findings, Wacoal initiated the marketing communications 
campaign which was not aimed solely at introducing products to customers but also took 
into account creating inspiration and social based thinking in order to build up women’s 
confidence and belief in beauty from inside which we believe “Every women in the 
world is created beautiful. Under the concept Beauty Inside...a woman’s greatest 
beauty comes from inside”. We regard marketing communications as a means not 
only to introduce new products to customers, but also to interpolate good concepts, 
ethical ideas, creating inspiration.  It is necessary to extend communication to these 
aspects in order to promote sustainable development.

“Wacoal Beauty Inside, a woman’s greatest beauty comes from inside” was 
presented to the public via advertisements, public relations campaigns and three 
short commercials, featuring 3 main characters and 3 story lines under the concept 
“Beauty Inside, a woman’s greatest beauty comes from inside”. Besides introducing 
the products, we also wanted to propose new concepts and perspectives as well 
as inspire women to see the beauty they have inside themselves. The three short 
films conveyed the stories, based on true accounts, of 3 women who had courage 
and sacrifice in their hearts, in order to inspire the audience to understand where 
true beauty of a woman lies.

90%

%

%

%

81
75
49

(Part of the findings of a research conducted by the Girl Scout Institute/Nielsen Company)

of all women would like to change 
at least one part of their body

of young girls aged 10 years old 
are afraid of being fat

of Asian women are not happy 
with their current figure

of Asian women attach a great deal 
of importance to looking good

...Thai women today start having 
cosmetic surgery while in high school...
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1st Story
“A Mother’s Choice”

2nd Story
“The Missing Employee”

3rd Story
“Jane’s Secret”

 The first story is that of a 
woman who has been trying to 
have a baby and in the process, 
discovered a major health problem 
which she needed to make a 
decision.

Thus the title of the story “A 
Mother’s Choice” which is the 
representation of the great love 
and selflessness of a mother 
who willingly sacrificed herself 
by not receiving treatment 
(chemotherapy) in order to save 
her child. 

 The second story portrays a 
woman who is very good at her 
job. In fact, she is so efficient 
that she received permission 
to not have to go into the office 
on Fridays. However, she 
subsequently started being 
absent from work, even though 
it was not on Friday.

 Thus the title of the story 
“The Missing Employee” which 
reflects the perspective of one 
woman who gave up her good 
career and financial security in 
order to persist in establishing 
an orphanage to care for scores 
of orphans so that they may 
have a better life and promise 
for the future, rather than being 
abandoned by society.

 The last story is the one which 
was most successful.

 It is a portrayal of a young 
female university student who 
preferred to keep to herself 
rather than socialize with her 
fellow students. She was always 
very quiet and hurried home after 
class, causing many to become 
suspicious of her behaviour.

 Thus the title of the story 
“Jane’s Secret” which relates the 
sacrifice of a young woman who 
was willing to let her teenage 
years go by and have other people 
cast doubtful glances her way in 
order to protect a young girl and 
offer her a beautiful life.

The marketing communications under the campaign “Beauty Inside, a woman’s greatest beauty comes 
from inside” became very popular and generated a very positive public response as evident from the 
number of views on You Tube and the array of comments on numerous websites.  Being able to inspire 
people in our society is a wonderful gift of success and pride for Wacoal. 
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Creativity and Initiation 
are at the Core of

Business

Creativity is a must for those who want
to engage in enterprise

Dr. Thiam Chokwatana



According to ICC’s vision and mission which are dedicated to raising 
the quality of life and living standards of consumers by offering quality 
products and services, resulting in the driving force for the Company to 
constantly select, create and develop products in response to the wants 
and needs of today’s consumers  in the most comprehensive way possible. 
The Company has, in fact, established itself as a leading organization 
which has consistently presented innovative products which represent 
sustainable development concepts to society of which some examples 
include the following:

ENFANT Nourishes and Protects Sensitive Skin
ENFANT developed a line of Enfant Organic Products for infants under 
the concept of “Healthy and Safe” for the hygiene and safety of babies, 
using 100% natural formulae especially gentle which provide nourishment 
and protection for sensitive skin, for example moisturizer, shampoo and 
conditioner, mosquito repellent, cleaning liquids, and baby wipes.

With meticulous attention to the selection and development of quality 
products which are safe and effective, ENFANT was recipient of numerous 
international awards such as the Enfant Organic Moisturizing Shampoo 
and Body Wash which was certified by the United States Department of 

Agriculture (USDA) as 100% 
organic, as well as the Bio 
Agi Cert from the European 
Union; or the Enfant Organic 
Moisture Shampoo and Hair 
Conditioner which gently 
cleans and nourishes baby’s 
hair and scalp, free from 
any chemical ingredients 
and certified as dermatology 
tested by the Derma Consult 
Institute of Germany.

ICC’s Innovations for a Good and Happy Life
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The Balancing Bra consists of 2 components 
namely the brassiere with smooth seams so as to 
prevent any irritation to the skin or scar from the 
operation, as well as provide perfect concealment
and using natural fibres and thread; while the 
second component is the prosthetic breast in 
the shape of a water drop, which feels very 
similar to a real breast to complete the patient’s
transformation.

Wacoal Balancing Bra Fills Patients’ Confidence

Wacoal has always been attentive to Thai women’s health issues 
and realizes that breast cancer is the number one cause of death 
among Thai women. Many do not know that when a cancer patient 
loses a breast, it can cause negative impacts on the health of the 
vertebrae in the future if balance is not created as if there were 
still both breasts. If the backbone is upright, muscles on our backs 
would carry roughly the same weight. If it is not upright, the weight 
borne by our muscles would not be balanced and this could cause 
back aches. This was the rationale for Wacoal to collaborate with 
the physicians and nurses of Siriraj Hospital in conducting studies 
and research into creating a speciality line of bras called the “Balancing
Bra” to provide balance and support for patients who have undergone
a mastectomy to regain their confidence and posture for better 
health.
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CW-X the True Friend of Working Out, Always Standing 
Beside and Attentive to People who Love to Exercise

The innovative line of sports apparel for limitless physical activity, 
CW-X is a Conditioning Wear for people who especially enjoy playing 
sports regularly and continuously. It was developed by the Wacoal 
Human Research Center and designed to maximise shock absorption
and minimise muscle fatigue, while also increasing flexibility and 
agility in movement. It allows wearers to play sports efficiently for 
an extended period of time. It carries a diverse selection of apparel 
for different kinds of sport, e.g. products to support knee joints ideal 
for running, golf, football and climbing; the Jyuryu shirt which has a 
special characteristic to help the shoulder muscles to move more 
flexibly and with greater agility in coordination with the joints at the 
waist and hips, also suitable for playing golf or running, etc.

The brand of men’s underwear GUNZE is produced from natural 
threads, free from formalin and safe for wearers with sensitive skin, 
easy to care for and clean using only water which helps to minimise 
use of chemical cleaners and save water, also fully biodegradable.

เสื้อ Jyuryu

Generator Expert Function

เสื้อ Jyuryu
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Scope of the Report

This 2014 Sustainability Report is the first such report which I.C.C. International Public Company Limited 
prepared as a separate report from its Annual Report. The objective of publishing this as a separate 
report is to showcase the sustainable development activities of the Company as part of a comprehensive 
disclosure process with emphasis on transparency in the implementation of our Corporate Social 
Responsibility (CSR) policies and our connection to stakeholders which is a crucial component of 
Good Corporate Governance.

The main content of this report expresses our purpose in conducting business management for sustainable 
development, providing a framework for operations, code of conduct and reporting on performance to 
stakeholders and the general public for activities between 1st January to 31 December 2014.  

I.C.C. International Public Company Limited
530 Soi Sathupradit 58, Bangpongpang, Yannawa, Bangkok 10120
Tel: (662) 293-9000, (662) 293-9300  Fax: (662) 294-3024
Internet: www.icc.co.th  Email: webmaster@icc.co.th 
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A tree will attain its state of being fully beneficial
When it can provide shade and protection

to all kinds of animals, And bear fruit
to nourish life for others.

Big Tree Provides
Shade and Protection

Dr. Thiam Chokwatana


